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A Study on Changes in Commercial Centrality in a New Town through
Analysis of Commercial Goods Purchasing Behaviour

: Focused on Bundang New Town (2000-2015)

BN ORI 07 [

Joo, Hyun-Tae - Lee, Chang-Moo - Lee, Sugie

Abstract

The changes in commercial centrality based on the purchasing behavior of commercial goods in the Bundang new
town between 2000 and 2015 were examined in this study. At the beginning of the development, Bundang new town was
criticized because of the bedroom community of Seoul and lack of self-sufficiency. However, the self-sufficiency of new
towns has been improved with the expansion of city infrastructure and the development of commercial facilities in the
past 25 years. However, research has not been conducted extensively to analyze the change in self-sufficiency for new
towns in the Seoul metropolitan area. This study focused on the Bundang new town and analyzed the changing process
in commercial centrality based on purchasing behavior of commercial goods between 2000 and 2015. Consumers in
Yongin-si and Seongnam-si, including Bundang and Pangyo new towns, were surveyed to examine the changing process
in commercial centrality in the Bundang new town. The analysis results confirmed that Bundang new town became the
center of commercial activities in the southern area of the Seoul metropolitan area. This study showed the long-term
changing process in the commercial centrality of new town development and identified improved centrality of commercial

activities based on a case study of Bundang new town.
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residences
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Table 1. Distribution of respondents (household head) by
age and gender

Ages Male Female Sum Percent (%)
20's 38 30 68 7.0
30's 129 50 179 183
40's 154 59 213 21.8
50's 346 49 395 404
Over 60's 98 24 122 12.5
Total 765 212 q77 100.0
B2 d28H /Y EASER
Table 2. Monthly income distribution of respondent
I(\::::E:}’UI:::(T;OH) Respondents  Percent (%)
136 under 40 4.1
136 or more ~ 196 under 29 3.0
196 or more ~ 251 under 62 6.3
257 or more ~ 293 under 59 6.0
293 or more ~ 334 under 72 7.4
334 or more ~ 380 under 84 8.6
380 or more ~ 437 under 105 10.7
437 or more ~ 508 under 137 14.0
508 or more ~ 618 under 124 12.7
618 or more 265 271
Total 977 100.0
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Table 3. Percent of purchase area selection by commercial goods in Bundang-gu, Seongnam-si

(Unit: persons, %)

Bundang Bundang
Sujeong Jungwon (except  Suji Giheung Cheoin Gwangju Seoul Suwon Etc. Total
(Pangyo)
Pangyo)
Grocer 1 0 4 233 4 1 0 0 5 0 0 248
y 04 0.0 1.6 94.0 16 0.4 0.0 0.0 2.0 0.0 0.0 100.0
Suit 0 0 29 162 19 0 0 0 28 1 6 245
0.0 0.0 11.8 66.1 78 0.0 0.0 0.0 1.4 04 2.4 100.0
Dailv clothes 4 0 16 173 11 0 0 0 25 0 3 232
y 1.7 0.0 6.9 746 4.7 0.0 0.0 0.0 108 0.0 1.3 1000
Home 4 0 13 163 9 2 0 0 12 2 9 214
appliances 19 0.0 6.1 76.2 472 09 0.0 0.0 5.6 09 42 100.0
) 2 2 16 138 9 14 1 10 18 0 3 213
Furniture
Bundang-gu 0.9 09 7.5 64.8 4.2 6.6 0.5 47 85 0.0 1.4 1000
(Pe;rf'ui')”g vl 1 2 16 48 4 0 0 o 5 0 1 223
9y y 04 09 7.2 66.4 1.8 0.0 0.0 0.0 229 00 0.4 100.0
oui’sng ;;‘grts 1 1 5 224 3 1 0 0 13 0 0 248
activities 0.4 0.4 2.0 90.3 12 04 0.0 0.0 52 0.0 0.0 100.0
Theater 2 0 14 191 9 0 0 0 31 2 0 249
movie 08 0.0 56 76.7 36 0.0 0.0 0.0 124 08 0.0 100.0
) 2 0 14 191 9 0 0 0 31 2 0 249
Hospital
08 0.0 5.6 76.7 36 0.0 0.0 0.0 124 08 0.0 100.0
Restaurant 1 1 4 220 3 1 0 0 16 1 0 247
cafe 04 0.4 1.6 89.1 1.2 0.4 0.0 0.0 6.5 0.4 0.0 100.0
Grocer 0 0 43 7 1 0 0 1 0 0 0 52
y 0.0 0.0 82.7 135 19 0.0 0.0 1.9 0.0 0.0 0.0 100.0
Suit 0 0 21 15 4 1 0 0 7 0 0 48
0.0 0.0 43.8 31.3 8.3 2.1 0.0 0.0 146 00 0.0 100.0
Dailv clothes 0 0 15 19 0 0 0 0 10 0 0 44
y 0.0 0.0 34.1 432 0.0 0.0 0.0 0.0 227 00 0.0 100.0
Home 0 0 24 15 0 0 0 0 2 1 4 46
appliances 0.0 0.0 522 32.6 0.0 0.0 0.0 0.0 43 2.2 8.7 100.0
Furniture 0 0 17 16 3 0 0 0 6 0 0 42
0.0 0.0 40.5 381 71 0.0 0.0 0.0 143 00 0.0 100.0
Bundang-gu
(Pangyo) Jewelr 1 0 10 18 2 0 0 0 14 0 1 46
y 2.2 0.0 217 39.1 4.3 0.0 0.0 0.0 304 00 2.2 100.0
Parks and 0 0 47 1 1 0 0 0 o 0 0 53
outdoor sports
activities 0.0 0.0 774 20.8 19 0.0 0.0 0.0 0.0 0.0 0.0 100.0
Theater 0 0 29 20 0 0 0 0 4 0 0 53
movie 0.0 0.0 547 377 0.0 0.0 0.0 0.0 75 0.0 0.0 100.0
Hosital 0 0 30 20 0 1 0 0 2 0 0 53
P 0.0 0.0 56.6 377 0.0 19 0.0 0.0 38 0.0 0.0 100.0
Restaurant 0 0 33 14 1 0 1 0 4 0 0 53
cafe 0.0 0.0 62.3 26.4 19 0.0 19 0.0 75 0.0 0.0 100.0
P RE AE & 4 SIoh FUDE ARFE AN AN T I viol s Lickikont, olsiE, 2393 49, o
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Table 4. Percent of purchase area selection by commercial goods in Seongnam-si (excluding Bundang-gu)
(Unit: persons, %)

Sujeong Jungwon Bundang Suji Giheung Cheoin Gwangju Seoul Suwon Etc. Total
Grocer 91 4 0 () 0 0 0 1 7 0 0o 113
y 80.5 35 88 (0.9 0.0 0.0 0.0 0.9 6.2 0.0 0.0 100.0
Uit 28 1 52 (2 0 0 0 1 16 0 3 101
277 1.0 51.5 (2.0) 0.0 0.0 0.0 1.0 15.8 0.0 3.0 100.0
Daily clothes 42 3 37 2) 0 0 0 0 12 0 2 96
y 43.8 3.1 385 (21) 0.0 0.0 0.0 0.0 12.5 0.0 2.1 100.0
Home 59 1 23 (2 0 0 0 1 5 0 1 90
appliances 65.6 1.1 256 (22) 0.0 0.0 0.0 1.1 5.6 0.0 1.1 100.0
Fumit 42 6 20 (1) 3 1 0 3 10 0 3 88
| UMIEITE 477 6.8 27 (1) 34 11 0.0 34 14 00 34 1000
Sujeong-gu Jewel 42 5 2 (1) 1 0 0 1 30 0 2 103
y 40.8 49 214 (1.0 1.0 0.0 0.0 1.0 29.1 0.0 19 100.0
Outpcforif ;"ggrts 67 4 %6 @4 0 0 1 2 21 0 0 Im
activities 60.4 3.6 144  (3.6) 0.0 0.0 09 1.8 18.9 0.0 0.0 100.0
Theater 35 3 44 (0) 0 0 1 2 26 0 1 112
movie 31.3 2.7 39.3 (0.0 0.0 0.0 0.9 1.8 23.2 0.0 0.9 100.0
Hosoital 61 7 30 (1) 0 0 1 0 13 0 0 112
P 54.5 6.3 268 (0.9 0.0 0.0 0.9 0.0 11.6 0.0 0.0 100.0
Restaurant 61 13 21 8) 0 0 1 1 12 1 2 112
cafe 54.5 116 188 (7.1) 0.0 0.0 0.9 0.9 10.7 0.9 1.8 100.0
Grocer 25 59 25 (0) 0 1 0 1 0 0 0o 1M
y 22.5 53.2 225 (0.0 0.0 0.9 0.0 0.9 0.0 0.0 0.0 100.0
Suit 12 18 54 m 3 0 0 0 18 0 1 106
11.3 17.0 509 (0.9 2.8 0.0 0.0 0.0 17.0 0.0 0.9 100.0
Daily clothes 25 29 37 M 1 0 0 0 12 0 1 105
y 23.8 27.6 352 (1.0 1.0 0.0 0.0 0.0 114 0.0 1.0 100.0
Home 32 26 34 (0) 0 0 0 1 2 0 2 97
appliances 33.0 26.8 351 (0.0 0.0 0.0 0.0 1.0 2.1 0.0 21 100.0
Furniture 11 28 28 (0) 4 1 0 7 6 0 2 87
12.6 322 322 (0.0) 4.6 1.1 0.0 8.0 6.9 0.0 2.3 1000
Jungworrqu 6 30 32 @ 1 0 0 0 23 0 3 95
y 6.3 31.6 337 (27) 1.1 0.0 0.0 0.0 24.2 0.0 32 100.0
rarks :‘ggrts 8 43 4 © 0 0 0 o 10 1 0 107
activities 7.5 40.2 421 (0.0 0.0 0.0 0.0 0.0 9.3 0.9 0.0 100.0
Theater 19 16 60 ) 0 0 0 0 11 0 1 107
movie 17.8 15.0 56.1 (1.9) 0.0 0.0 0.0 0.0 10.3 0.0 0.9 100.0
Hospital 13 52 37 (0) 0 0 0 0 3 2 0 107
P 12.1 48.6 346 (0.0) 0.0 0.0 0.0 0.0 2.8 19 0.0 100.0
Restaurant 26 33 42 (5 1 0 0 0 3 2 0 107
cafe 24.3 30.8 393 (4.7) 0.9 0.0 0.0 0.0 2.8 19 0.0 100.0
Note: The number in parentheses ( ) is the Pangyo area selection rate
L Alo® muse], ZU7) 39 SATet nlms) diiHoR A 2 oI A T A Aol et gjgtele] 4oz
4% F4o] WolAl Ao g wke) F71HIL glow, 2ol g 4G fAEkT e AL
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Table 5. Percent of purchase area selection by commercial goods in Yongin-si .
(Unit: persons, %)

Sujeong Jungwon Bundang Suji Giheung Cheoin Gwangju Seoul Suwon Etc. Total

Grocer 0 0 0 (@ 173 0 0 0 0 1 0 184
y 0.0 0.0 54 (22) 940 00 00 00 00 05 00 1000

Suit 0 35 (14 121 2 0 0 8 3 5 174
0.0 200 (80) 695 1. 0.0 00 46 17 29 1000

. 0 0 49 (9 8 6 0 0 2 9 2 163
Daily clothes 9 (g 301 (55 521 37 00 00 74 55 12 1000
Home 0 0 22 (4@ 116 2 0 0 5 8 2 155
appliances 0.0 0.0 142 (26) 748 1.3 0.0 0.0 3.2 52 1.3 100.0

, 0 0 27 (4 85 12 T 4 9 10 3 151

i Furniture 0.0 0.0 179 (26) 563 79 07 26 60 66 20 1000
Sugu ewelr 7 0 26 () 103 0 2 0 2 8 T 163
y 06 0.0 160 (31) 632 0.0 1.2 00 135 49 06 1000
Ouf;é‘;f Saggrts ] 0 11 () 157 ] 4 1 6 10 0 185
activiting 05 0.0 59 (0.0) 816 05 22 05 32 54 00 1000
Theater 1 0 4 ) 137 1 0 0 8 4 0 185
movie 05 0.0 184 (38) 741 05 00 00 43 22 00 1000
Hosoital 0 0 28 (2 138 4 0 0 6 9 0 185

P 0.0 0.0 151 (1) 746 22 00 00 32 49 00 1000
Restaurant 0 0 27 4 137 2 0 0 11 8 0 185
cafe 0.0 0.0 146 (22 741 1.1 0.0 00 59 43 00 1000
Grocer 0 0 9 (0 19 151 3 0 1 4 0 187
y 0.0 0.0 48 (00) 102 807 16 00 05 21 00 1000

Sut T 0 55 (8 60 27 0 0 27 6 0 176
06 0.0 313 (45 341 1563 0.0 00 153 34 00 1000

: T 1 35 @) 51 ) 0 0 25 5 5 165
Daily clothes ¢ 06 212 (24) 309 255 0.0 00 152 30 30 1000
Home 7 0 2 (0 40 82 0 0 8 7 5 155
appliances 0.6 0.0 77 (00) 258 529 00 00 52 45 32 1000
: 7 1 0 (0 32 108 T 0 9 1 2 155
Furniture 0.6 06 00 (0.0) 206 697 06 00 58 06 13 1000
Gheunggu — 1 1 24 (0 4 40 6 0 53 4 5 175
y 06 0.6 137 (0.0) 234 229 34 00 303 23 29 1000
ot oo 0 0 7 © 3 122 2 o 9 17 0 187
activitios 0.0 0.0 37 (00) 160 652 1.1 00 48 91 00 1000
Theater 0 0 26 (1) 39 93 1 0 5 12 0 186
movie 0.0 0.0 140 (05) 210 500 05 00 81 65 00 1000
Hosoital 0 0 N @ 21 94 8 0 13 9 0 186

P 0.0 0.0 220 (16) 113 505 43 00 70 48 00 1000
Restaurant 2 0 19 (3 31 112 1 0 10 12 0 187
cafe 1.1 0.0 102 (1.6) 166 599 05 00 53 64 00 1000
Grocer 0 0 5 (0 0 11 60 0 0 0 0 76
y 0.0 0.0 66 (00) 00 145 789 00 00 00 00 1000

Sut 0 0 8 2 11 7 24 0 8 5 4 67
0.0 0.0 119 (30) 164 104 358 00 119 75 60 100.0

. 0 0 5 () 8 6 26 0 0 3 2 60
Daily clothes 0.0 83 (17 133 100 433 00 167 50 33 1000
Home 0 0 T (0 7 6 42 0 5 1 3 59
appliances 0.0 0.0 17 (00 17 102 712 00 85 17 51 1000
. 7 0 0 (0 2 14 37 0 4 0 1 59
Furniture 17 0.0 00 (00) 34 237 627 00 68 00 17 1000
Cheoin-gu Jewelr 0 0 N 5 2 36 0 6 3 1 67
y 0.0 0.0 60 (45 75 30 537 00 239 45 15 1000
ek sggrts 0 0 5 (0 1 10 50 0 74 0 77
tiitng 0.0 0.0 65 (00) 13 130 649 00 91 52 00 1000
Theater 0 0 5 m 4 8 42 0 15 4 0 78
movie 0.0 0.0 64 (1.3 51 103 538 00 192 51 00 1000
Hosital 0 1 3 (0 2 7 60 0 3 2 0 78

P 0.0 1.3 38 (00) 26 90 769 00 38 26 00 1000
Restaurant 1 0 5 M 2 8 55 1 1 4 1 78
cafe 1.3 0.0 64 (1.3 26 103 705 13 13 51 13 1000

Note: The number in parentheses ( ) is the Pangyo area selection rate
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Table 6. Percentage of purchase store selection by commercial goods in Seongnam-si .
(Unit: persons, %)

Department dil;i?:nt Large Z:oaal:'tI:\::r‘: Traditional shI:::::g, Professional Etc. Total
store supermarket market shop
store complex Internet
Grosery 35 100 82 27 1 1 1 2 249
141 40.2 329 108 0.4 0.4 0.4 0.8 100.0
Suit 187 24 0 1 1 4 30 2 249
751 9.6 0.0 0.4 0.4 1.6 12.0 0.8 100.0
) 135 55 0 10 0 17 29 3 249
Bundang-gu  Dallyclothes 5, 5 22,1 0.0 40 0.0 6.8 1.6 121000
(Pe;fg%) Home 61 77 2 0 1 31 69 4 245
appliances 249 314 0.8 0.0 0.4 12.7 28.2 1.6 100.0
Furniture 59 52 0 0 0 28 92 9 240
246 217 0.0 0.0 0.0 1.7 383 3.8 100.0
Jewelry 116 17 0 7 0 11 7 5 233
498 7.3 0.0 3.0 0.0 47 33.0 2.1 100.0
Grocery 4 19 20 10 0 0 0 0 53
75 358 377 189 0.0 0.0 0.0 0.0 100.0
Suit 34 11 0 0 0 5 3 0 53
064.2 20.8 0.0 0.0 0.0 9.4 5.7 0.0 100.0
Daily clothes . 9 0 0 2 9 B 0 63
Bundang-qu 472 17.0 0.0 0.0 3.8 17.0 15.1 0.0 100.0
(Pangyo) Home 10 18 0 0 0 7 8 0 43
appliances 233 419 0.0 0.0 0.0 16.3 186 0.0 100.0
Furniture 10 10 0 0 0 11 19 3 53
18.9 18.9 0.0 0.0 0.0 20.8 358 5.7 100.0
Jewelry 23 1 0 6 0 7 13 3 53
43.4 19 0.0 11.3 0.0 132 24.5 57 100.0
Grocery 6 70 26 6 3 1 1 1 114
5.3 61.4 22.8 5.3 2.6 09 09 09 100.0
Suit 50 29 0 2 0 7 20 0 108
46.3 26.9 0.0 19 0.0 6.5 18.5 0.0 100.0
Daily clothes 44 32 0 7 0 15 13 0 111
Sujeong-qu 39.6 28.8 0.0 6.3 0.0 135 M7 0.0 1000
Home 13 36 0 2 0 21 39 0 111
appliances 1.7 324 0.0 1.8 0.0 189 35.1 0.0 100.0
Furniture 19 24 0 1 1 22 40 3 110
17.3 21.8 0.0 0.9 0.9 20 364 2.7 100.0
Jewelry 34 17 0 5 0 6 47 6 109
31.2 15.6 0.0 4.6 0 55 37.6 55 100.0
Grocery 9 52 33 10 7 0 0 0 111
8.1 46.8 29.7 9.0 6.3 0.0 0.0 0.0 100.0
Suit 74 20 0 2 0 0 10 0 106
09.8 18.9 0.0 19 0.0 0.0 9.4 0.0 100.0
Daily clothes 44 47 0 8 2 3 8 2 108
JUNawWon-au 40.7 38.0 0.0 7.4 19 2.8 7.4 19 100.0
IO U T ome 15 27 4 1 0 8 48 2 105
appliances 14.3 257 3.8 1.0 0.0 7.6 457 1.9 100.0
Furniture 17 24 0 0 1 17 43 2 104
16.3 23.1 0.0 0.0 1.0 16.3 41.3 19 100.0
Jewelry 37 5 0 0 0 6 42 10 100
37.0 5.0 0.0 0.0 0.0 6.0 42.0 10.0 100.0
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Table 7. Percentage of purchase store selection by commercial goods in Yongin-si

(Unit: persons, %)

Department dil;?:?:nt Large :‘/:Jaal:;;te:: Traditional shI::I:i:g, Professional Etc. Total
store supermarket market shop
store complex Internet
Grocery 11 96 62 12 0 1 3 0 185
59 51.9 335 6.5 0 05 1.6 0 100.0
Suit 131 25 0 1 0 10 17 0 184
7.2 136 0 0.5 0 5.4 9.2 0 100.0
Daily clothes 69 61 0 4 0 22 26 3 185
Sujgu 373 33 0 22 0 11.9 141 16 1000
Home 36 66 2 0 0 28 50 1 183
appliances 19.7 36.1 1.1 0 0 15.3 27.3 0.5 100.0
Furniture 32 31 0 0 0 29 84 5 181
17.7 17.1 0 0 0 16 46.4 28 100.0
Jewelry 87 13 0 9 0 10 49 4 172
50.6 7.6 0 52 0 5.8 285 23 100.0
Grocery 2 95 68 21 0 0 0 1 187
1.1 50.8 36.4 11.2 0 0 0 0.5 100.0
Suit 97 45 0 4 0 9 25 5 185
52.4 24.3 0 22 0 49 1356 2.7 100.0
Daily clothes 53 66 0 5 2 21 37 2 186
iheung-qu 285 355 0 2.7 1.1 113 19.9 1.1 100.0
o Home 10 73 0 4 0 29 66 2 184
appliances 5.4 39.7 0 2.2 0 15.8 359 1.1 100.0
Furniture 13 47 0 0 0 27 86 9 182
7.1 258 0 0 0 14.8 473 49 100.0
Jewelry 51 35 0 5 0 5 77 7 180
28.3 194 0 2.8 0 2.8 42.8 39 100.0
Grocery 3 37 30 3 0 2 2 1 78
38 474 385 38 0 2.6 2.6 1.3 1000
Suit 29 11 0 3 1 10 21 2 7
37.7 14.3 0 39 1.3 13 27.3 26  100.0
Daily clothes 15 12 0 8 7 18 17 1 78
Cheoin-gu 19.2 15.4 0 10.3 9 231 218 1.3 1000
Home 4 19 2 0 0 19 34 0 78
appliances 5.1 24.4 2.6 0 0 24.4 436 0 100.0
Furniture 6 11 0 0 1 15 40 1 74
8.1 149 0 0 1.4 20.3 54.1 1.4 1000
Jewelry 16 6 0 8 2 6 31 4 73
219 8.2 0 11 2.7 8.2 425 55 1000

14 "=EA, HM573 ®M1= (2022)



dor on

z O o
)
32
i

4 d
)
o ﬂﬁg E
oM.
¢

— X E
o=

o o
>
f
-
DH
B
oln
L
=
Lo
-
=)

= >

4 5
o

— o

r>~

i)

=

b koot Lo
dobomyopgt
Z_ﬂquorgoom
) (
;QI,EEEEE
ﬂ%f%ﬁ
2 Ay °x g
o N 2 C
‘UHUEEQ%IF
Lgﬂﬁouﬁ
ofi o o of
° £ &
L—Rg&ﬁ
F%Lrlr o
_&—D%_qlﬁ
EEFLJR
rz—*u%
(o]
SN
5 oL
o Fo©
i yo £
r{r.—‘EL
S ox
o o

H
g
s
°
32
o
i)
2
o
A
1o
M,
(o]
o
o
e
H 7
E=)
o)
o
©
PF

PO

QA ol sk vl a e vl AzEe] thginiA 7
i Hlo] 7 Uehks Aoz Selsiglon] ol 20104 187)
A jraublo] 015doe 471 ol (@RA 1Azl
3], 2010: 2015) FARe] Aol FA| FArHely] RO B
Selc} g, Yolvl SAu AR EE QlEylelx Fulsict
o Hsgic, ol 42 ke 5ol S
F AL ARE G tEo B
3 49 £HIh A4 Helst oSt st
7o) Sl AAAEo] Z3elo] glo], The Aste] ulsto] 2o}
Q1 el Bl a0 2 A Ueh b 202 Bt
HRAAES] A9 nﬂ fgcd ol o] Tl 7 Lieht
3 gy 4202 AR
o 4 Es wﬂsm 907] fqi—E# ek,
BUAE AN} fARSA Q4 7, 7] AjstellA] &
3 0 Qo] sk WIS Bk AR e
ehal o] ot ofakaclo] wat F7b4el A7} aEofol
SHAAIRE, chRaely 9 AEe] Hae] AHo ofe
& Aol 2okl Tl wlgo] A Lk, 5 ARue)
Aos B w3 94

o
o O

S kel 1

, 7P 9 7o) 9ol 2
EMOM ?—UHOPL H]-EO] Ao ® A Uegon, 2010
I} Bt M HE X oji] 715 S Ho|il It
AT 7V 9%—15.3%, 7V 4.5%—16.0%; 7137 71A:
12.5%—15.8%, 7F-: 5.8%—14.8%; A1 7VA: 7.7%—24.4%,
7} 13.8%—20.3%).

T x| FofHERS] HElapPY

0

Fujj YA A] W3} =4S B wEh7] Yste] oA AJ[e] A rE
=1 2], 2001 2006: FHE 2], 2016)2 FL3HA] A
H AQ2ks S A S HI5HItHAppendix 2-4 3=). A

18
il
)
=
X

NREEREEEEEEREESRE
FHEIHE A ) AAGAT 9 AfoznE o] o

4

FYES BAEEIIE B QITE 100S 7[Eo 8 £ A
9] QI4te} Hlgsto] FufEel Y EASsllom, o] A
71 AL It HIEE VRt £ AlEAl 9 2]
9] Q7= (Table 83 Zrow, =4 FULE AlLjet e A
ofA QI57t Eolton, 71812 QlF7} thE x| o] H]s}o]
ol Folula& ¢ 4= Ut
A Y 24| o= 9o] F4E ddste]l WRACRE #3
sk3aL, o2 A4 7%-7?—“]-4 Tl o o Alelo] SR
AleFeiet, :rL“HX} A A2 109, R A 5T, A
57 m|et UFE}LHO“Z} 7} A Qof|A] F-d == iRk =71 8f
g X]O—d.ﬂ FUEE Uehdit}, o] Ao e s Ut
o g JujgygEs Askste] ARSEL7] wiioll Al ZF

EAIE 10022 thE A9 9 QI 715 #7613 Aetst
olof git}, APAGE B Berry(1962)9] A-tollAl AggH
Copeland(1923)9] &:H|A % &7 WS 7Iels s

Aegstglon], oA A5 Eol e 25 71 F
2t 4= Sl ARE, AR, 7THIAIE 9 o ARl %‘E—.Oﬂ o
sto] 302 AR 8IG17] ol AEhE A 4%
Bl a7} 7Hs5he,

o[ Al Al 9] A+t Afete] t2E Foto] At 159 F9ke]
9 T A9 A S HSE Au E ) g o]
A= FLT A} =0 iR Ao tiste] A8t
AEE gttt AaE, AR, 7PAARRE, YRAH|IA g

o]

S ol W3l dixstar, Wstaky
< Foto] A S HskE gelstaat g, ot 200042
Ao A= A ”4*17}11 A o] Ae]E|o] glof o] HE-g A€
A OlA A Tel7t wslel
= sklen 20109 0]@ Ao W7t glof 20109 3
7|02 J/dste] Blat -golate S skt

B 8. 25 A=A 2 e x| olal
Table 8. Population changes in Bundang new town and surrounding
area (Unit: persons)
2000 2005 2010 2015
Bundang 388,488 418216 462,696 478,339
Sujeong 250805 2565482 237,198 225967
Jungwon 271,297 261,286 250,070 244,451
Suji 114,432 267,391 299,195 332,197
Giheong 100,802 230,638 358374 407,238
Cheoin 170,890 191,762 199,196 231,892

Source: Population and Housing Census (2000, 2005, 2010, 2015)
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Figure 4. Changes in daily-clothes shopping destinations (2000-2015)
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Table 9. The number of stores by region (2000-2015)

Bundang Sujeong Jungwon Suji Giheong Cheoin
Department store 3 0 0 0 0 0
2000 Large discount store 8 1 0 0 1 0
Super supermarket*
Department store 3 0 0 0 0 0
2005 Large discount store 8 1 0 3 1 1
Super supermarket 5 0 0 1 3 2
Department store 3 0 0 1 0 0
2010 Large discount store 8 2 1 3 4 1
Super supermarket 12 2 2 5 10 3
Department store 4 0 0 1 0 0
2015 Large discount store 9 2 1 3 5 1
Super supermarket 33 3 4 19 22 7

Source: The yearbook of retail industry (2000, 2005, 2010, 2015)
* A super supermarket is a supermarket operated by a large company

3,000

2,500

X 10000(persons)

2,000

1,500

1,000

&
@c’ 3

m 2015 m 2014 m 2013
2012 m 2011 m 2010

500
0
& 0 {\% \)(\% o
\) ..\'D \ N \} \ Ae, e AN &
& «@@Q‘\ qu:'{\ ° \zo V‘\\% ‘\* < Co"":' R <®
Q;b
13 5. 24 SoHRt Q1A £+(2010-2015)

Figure 5. The number of passengers on Bundang Line (2010-2015)
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Figure 6. Changes in home appliance shopping destinations (2000-2015)
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Appendix 1. Characteristics of respondents by each study

C]

Appendix

Number of  Monthly income of household
Study Year Area of survey
repondents  (ten thousand won, average)
4 areas
Lee etal. (2001) 2000 340 250-361 (Bundang, Suji, Guseong, Mohyeon)
8 areas
(Gwangju, Sujeong/Jungwon, Bundang,
Lee etal. (2006) 2005 940 376 Mohyeon, Giheong/Singal, Jukjeon/Guseong,
Suji, Oldtown of Yongin)
17 areas
Jooetal. (2016) 2010 613 364-414 Sujung (2 areas), Jungwon (3 areas),
Bundang (6 areas), Cheoin,
Giheong (3 areas), Suji (3 areas)
20 areas
: . Sujung (3 areas), Jungwon (3 areas),
This study (2022) 2015 977 437-508 Bundang (6 areas), Cheoin (2 areas),
Giheong (3 areas), Suji (3 areas)
£8 2. 2000 =t F0HX| ME4 HIZ(0IFF 2, 2001)

Appendix 2. Percentage of purchasing area selection by commerial goods in 2000 (Lee et al., 2001)

Unit: %
Neighborhood  Cheoin Bundang Seongnam  Suwon Seoul Etc. Total
Bundang 989 - - 1.1 - 100
Suji 8.3 2.1 19.3 - - 0.9 - 30.6
Grocery
Giheong 9.3 45 74 - 24 - - 23.6
Cheoin 27 1.2 0.5 - 0.5 - 49
Bundang 81.9 : - 18.1 - 100
Daily Suji 2.8 09 18.1 - 8.6 04 30.8
clothes Giheong 41 28 95 - 42 25 12 243
Cheoin 0.7 - 1.2 0.8 2.1 - 4.8
Bundang 62.1 - - - 379 - 100
Home Suji 3.1 12 16.4 0.6 93 - 30.6
appliance  Giheong 43 12 101 - 36 43 5.9 29.4
Cheoin 0.6 - 0.5 04 0.4 2.4 0.7 5
Bundang 432 - - - 56.8 - 100
Suji 7.4 1.2 16.2 - 0.6 52 - 30.6
Healthcare
Giheong 7.1 32 6.9 - 3.7 19 0.5 233
Cheoin 2.1 0.7 0.2 0.2 15 - 4.7

24 ZEAE, H57H 1S (2022)
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£ 3. 2005 TizfE FLOHX|S AHEHX} (012 2/, 2006)
Appendix 3. Percentage of purchasing area selection by commerial goods in 2005 (Lee et al., 2006) .
Unit: persons

Bundang Sujeong Jungwon Cheoin  Suji Giheong Suwon Seoul Gwangju Total

Giheong 12 0 0 0 61 29 15 3 1 121

Bundang 217 1 0 0 1 1 0 3 0 223

Grocery SUJ:Feong 24 84 10 0 0 0 0 10 0 128
Suji 16 0 0 0 133 0 0 0 0 149

Jungwon 40 2 09 0 0 0 0 2 0 113

Cheoin 4 0 0 63 5 2 4 0 2 80

Giheong 37 0 0 1 28 31 14 10 0 121

Bundang 196 0 0 0 3 0 0 23 0 222

Daily Sujeong 34 44 5 0 0 0 0 44 0 127
clothes Suji 83 0 0 0 48 0 1 16 0 148
Jungwon 40 9 34 0 0 0 0 30 0 113

Cheoin 15 0 1 28 9 4 9 9 3 78

Giheong 24 0 0 0 39 19 17 20 0 119

Bundang 184 0 0 0 3 0 0 27 0 214

Home Sujeong 44 38 4 0 0 0 0 36 0 122
appliance  Suji 68 0 0 0 52 1 1 22 0 144
Jungwon 63 3 32 0 0 0 0 9 0 107

Cheoin 12 0 0 a7 5 1 8 5 1 79

Giheong 41 0 0 1 12 32 14 21 0 121

Bundang 203 0 0 0 1 0 0 15 0 219

Healthcare Suigong 56 36 7 0 0 0 0 26 0 125
Suji 79 0 0 0 44 0 1 24 0 148

Jungwon 47 0 51 0 0 0 0 32 0 130

Cheoin 18 0 0 50 0 0 13 5 1 87

£E 4. 2010 1=t 10X MEHX
Appendix 4. Percentage of purchasing area selection by commerial goods in 2010 (Joo et al., 2016)

A (Z3iEl 2], 2016)

Unit: persons

Bundang Sujeong Jungwon Cheoin Suji Giheong Suwon Seoul Gwangju Etc. Online Total

Giheong 3 0 0 1 11 84 4 0 0 5 1 109

Bundang 154 3 0 0 0 0 0 3 0 0 0 160

Grocery SUJ:.eOﬂg 22 50 1 0 0 0 1 1 0 2 1 78
Suji 6 0 0 0 102 0 0 3 0 0 0 111

Jungwon 51 22 23 0 0 0 0 1 0 0 0 97

Cheoin 0 0 0 59 1 5 0 0 0 0 0 65

Giheong 15 1 0 2 20 37 8 4 0 25 17 104

Bundang 127 4 0 0 5 0 4 3 0 21 17 160

Daily Sujeong 25 42 0 0 1 0 2 1 0 7 5 76
clothes Suji 19 1 0 0 76 0 1 6 0 9 8 111
Jungwon 37 35 5 0 0 0 2 1 0 19 17 97

Cheoin 4 0 0 55 0 3 3 2 0 10 7 74

Giheong 2 0 0 5 19 44 14 7 0 27 13 104

Bundang 132 0 0 0 5 0 2 4 0 19 17 160

Home Sujeong 21 39 0 0 1 0 0 9 1 5 5 76
appliance  Suji 15 0 0 1 71 1 4 9 0 14 10 111
Jungwon 36 20 14 0 0 0 2 9 0 18 16 97

Cheoin 0 0 0 43 0 3 10 4 0 15 5 65

Giheong 16 0 0 4 5 62 12 5 0 12 - 104

Bundang 149 0 2 0 0 0 1 8 0 1 - 160

Healthcare Sujgong 14 45 1 0 0 0 0 16 0 0 - 76
Suji 27 0 0 1 68 0 7 8 0 7 - 111

Jungwon 55 15 25 0 0 1 1 0 0 1 - 97

Cheoin 3 0 0 50 0 2 6 4 0 6 - 65
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