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The study on 'Creative Tourism Contents’ Development of Cities

- The Case Study of Aya-cho, Miyazaki Prefecture, in Japan -
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Lee, Byung Min

Abstract

This paper examines the concept of ‘creative tourism contents’ as a factor to produce
meaningful result of creative tourism and to find the useful ways how they are used for
urban planning and regional development. For this purpose, this paper discuss the
characteristics of ‘creative tourism contents’ by comparing the components of 3 different
tourism types: natural tourism, cultural tourism and creative tourism, and sought to derive
specific success factors of certain areas. The case of Aya-cho in Japan is used for detailed
analysis of ‘creative tourism contents' to examine how Aya's regional strategy of creative
tourism was considered successful and what was Aya's distinctive contents plan for regional
development. Active participants as principal agent, Combination of nature and cultural
resources like storytelling, Creative milieu, such as community center's circumstance which
harmonize with systematic management system and agricultural resources, and Sustainability of
local government administrative system are identified as characteristics of ‘creative tourism
contents’ relating Aya-cho in Japan.
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Table 3. Characteristics of Creative Tourism
Contents (Aya Town)
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Table 4. Comparison of Creative Tourism Contents' Characteristics with Domestic Cases
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